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A
m o d e l  i s  a  s i m p l i f i e d  d e s c r i p t i o n  i n  g r a p h i c  f o r m  o f  s o m e  a s p e c t  o f  
e a l i t y  ( D o n s b a c h  2 0 0 8 ) .  I t  i s  a  s y m b o l i c  r e p r e s e n t a t i o n  d e s i g n e d  t o  
e l p  u s  v i s u a l i z e  t h e  r e l a t i o n s h i p s  a m o n g  v a r i o u s  e l e m e n t s  o f  a  s t r u c t u r e ,  
s y s t e m  o r  p r o c e s s  ( F  o l a r i n  2 0 0 5 ) .  M o d e l s  a r e  u s e f u l  i n  h e l p i n g  u s  t o  v i s u a l i s e ,  
a n a l y s e  a n d  d i s c u s s  c o m p l e x  p r o c e s s e s ,  w h i c h  w o u l d  o t h e r w i s e  b e  d i f f i c u l t  o  
e x p l a i n .  A  m o d e l  i s  a  t h e o r e t i c a l  a n d  s i m p l i f i e d  r e p r e s e n t a t i o n  o f  t h e  r e a l  w o r d .  
A  m o d e l ,  b y  i t s e l f ,  i s  n o t  a n  e x p l a n a t o r y  d e v i c e  b u t  i t  d o e s  a n  i m p o r t a n t  a n d  
d i r e c t l y  s u g g e s t i v e  r o l e  i n  t h e  f o r m u l a t i o n  o f  t h e o r y  ( S e v e r i n  a n d  T a n k a r d  1 9 9 2 ) .  
M o d e l s  h o w e v e r ,  h a v e  t h e  w e a k n e s s  t h a t  t h e y  a r e .  h i g h l y  s e l e c t i v e  a n d  d o  n o t  
.  p r e s e n t  a  h o l i s t i c  p i c t u r e  o f  r e a l i t y .  A  m o d e l  o f  c o m m u n i c a t i o n  s e e k s  t o  s h o w  
t h e  m a i n  e l e m e n t s  o f  a n y  s t r u c t u r e  o r  p r o c e s s  o f  h u m a n  s o c i a l  a c t i o n  a n d  t h e  
r e l a t i o n s  b e t w e e n  t h e s e  e l e m e n t s ,  p l u s  a n y  f l o w  o r  e x c h a n g e  t h a t  t a k e s  p l a c e .  
T h e  m a i n  b e n e f i t s  a r e  t o  o r g a n i z e  d i s p a r a t e  e l e m e n t s  a n d  o b s e r v a t i o n s  a n d  t o  
g i v e  a  s i m p l i f i e d  p i c t u r e  o f  t h e  u n d e r l y i n g  d y n a m i c s .  T h e  p u r p o s e  o f  s u c h  
m o d e l s  i s  t h u s  p r i m a r i l y  h e u r i s t i c - a n  a i d  t o  t h e  d e s c r i p t i o n  a n d  e x p l a n a t i o n  o f  
c o m m u n i c a t i o n .  T o  a  l e s s e r  e x t e n t ,  t h e y  c a n  h e l p  i n  p r e c h c t i n g  t h e  o u t c o m e s  o f  
c e r t a i n  c o m m u n i c a t i o n  p r o c e s s e s  a n d  s i t u a t i o n s  b y  d r a w i n g  a t t e n t i o n  t o  f a c t o r s  
t o  t a k e  i n t o  a c c o u n t  a n d  f o r c e s  a t  w o r k .  
W e  t h u s  s e t  o u t  i n  t h i s  p a p e r  t o  p r e s e n t  t h e  t r e n d  o f  d e v e l o p m e n t  o f  m o d e l  o f  
c o m m u n i c a t i o n  w i t h  a  f o r m u l a t i o n  o f  a  n e w  m o d e l  t h a t  e x p l a i n s  t h e  n a t u r e  o f  
c o m m u n i c a t i o n  v i a  t h e  i n t e r n e t  m e d i u m .  W h i l e  t h e  m o d e l s  p r e s e n t e d  s h o w  
h o w  v a r i o u s  s c h o l a r s  h a v e  c o m e  t o  u n d e r s t a n d  w h a t  c o m m u n i c a t i o n  i s ,  w e  
' .  
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present our own understanding of how internet has affected communication 
and the change it has brought to the model of communication. 
Aristotle Model 
Aristotle, writing 300 years before the birth of Christ, provided an explanation 
of oral communication that is still worthy of attention. He called the study of 
communication "rhetoric" and spoke of three elements .within the process 
(Mortensen 1972). He provided us with this insight: Rhetoric falls into three 
divisions, determined by the three classes of listeners to -speeches. Of the 
three elements in speech-making - speaker, subject, and person addressed 
-it is the last one, the hearer or listener, that determines the speech's end and 
object. Here. Aristotle speaks of a communication process · composed of a 
speaker, a message and a listener. He points out that the person at the end of 
the communication process holds the key to whether or not communication 
takes place. 
Lasswell 's Model 
Harold Lasswell, a political scientist, developed a much-quoted formulation of 
the main elements of communication. Lasswell proposed a verbal model to 
describe the process through which communication works. The model requires 
answer to the following questions : 
• Who 
• Says. what 
• In which channel 
• To whom 
• With what effect? 
The point in Lasswell 's comment is that there must be an "effect" if 
communication takes place. If we have communicated, we have "motivated" 
or produced an effect. It is also interesting to note that Lasswell 's version of 
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t h e  c o m m u n i c a t i o n  p r o c e s s  m e n t i o n s  f o u r  p a r t s - w h o ,  w h a t ,  c h a n n e l ,  w h o m .  
T h r e e  o f  t h e  f o u r  p a r a l l e l  p a r t s  m e n t i o n e d  b y  A r i s t o t l e  - s p e a k e r  ( w h o ) ,  
s u b j e c t  ( w h a t ) ,  p e r s o n  a d d r e s s e d  ( w h o m ) .  O n l y  c h a n n e l  h a s  b e e n  a d d e d .  
S h a n n o n  a n d  W e a v e r ' s  M o d e l  
C l a u d e  S h a n n o n  d e v e l o p e d  t h i s  m o d e l  w h i l e  t r y i n g  t o  k n o w  w h a t  h a p p e n s  t o  
" i n f o r m a t i o n  b i t s "  a s  t h e y  t r a v e l  f o r m  t h e  s o u r c e  t o  t h e  r e c e i v e r  i n  t e l e p h o n e  
c o m m u n i c a t i o n .  I n  t h e  p r o c e s s ,  h e  i s o l a t e d  t h e  k e y  e l e m e n t s  o f  t h e  
C o m m u n i c a t i o n  p r o c e s s ,  b u t  m i s s e d  o u t  f e e d b a c k  w h i c h  w a s  l a t e r  a d d e d  b y  
h i s  c o l l e a g u e ,  W a r r e n  W e a v e r .  
T h e  e l e m e n t s  i n c l u d e :  
a )  T h e  C o m m u n i c a t i o n :  A l l  c o m m u n i c a t i o n  i s  c o m p o s e d  o f  c h a i n s  o r  
s y s t e m s ;  a n d  a  s y s t e m  o r  c h a i n  i s  n o  s t r o n g e r  t h a n  i t s  w e a k e s t  l i n k .  
b )  T h e  i n f o r m a t i o n  a n d  c o m m u n i c a t i o n  s o u r c e :  T h e  e n t i t y  ( i n d i v i d u a l ,  g r o u p  
o r  o r g a n i s a t i o n )  t h a t  o r i g i n a t e s  t h e  m e s s a g e .  
c )  T h e  M e . s s a g e :  T h e  i n f o r m a t i o n  i t s e l f ,  w h i c h  m a y  b e  v e r b a l  o r  n o n -
v e r b a l ,  v i s u a l ,  a u d i t o r y ,  t a c t u a l  o r  o l f a c t o r y .  
d )  T h e  T r a n s m i t t e r :  T h e  p e r s o n ,  e s t a b l i s h m e n t  ( o r  e q u i p m e n t )  t h a t  e n c o d e s  
a n d  t r a n s m i t s  t h e  m e s s a g e  o n  b e h a l f  o f  t h e  s o u r c e ;  t h e  t r a n s m i t t e r  
m a y  b e  t h e  s o u r c e .  
e )  T h e  C h a n n e l :  t h e  A v e n u e  t h r o u g h  w h i c h  t h e  m e s s a g e  i s  t r a n s m i t t e d  t o  
t h e  r e c e i v e r .  
f )  T h e  D e s t i n a t i o n :  t h e  c e n t r a l  n e r v o u s  s y s t e m  ( e . g .  t h e  h u m a n  b r a i n )  
w h e r e  t h e  m e s s a g e  i s  p r o c e s s e d .  
g )  N o i s e :  T h i s  i s  a n y t h i n g  a d d e d  t o  t h e  i n f o r m a t i o n  s i g n a l  b u t  n o t  i n t e n d e d  
b y  t h e  i n f o r m a t i o n  s o u r c e ,  a n d  t h e r e f o r e  c a u s i n g  d i s t o r t i o n  i n  t h e  
m e s s a g e .  
O t h e r  c o n c e p t s  l a t e r  a d d e d  a r e :  
h )  F e e d b a c k  
i )  C h a n n e l  C a p a c i t y  
j )  R e d u n d a n c y  
k )  T h e  I d e a  o f  C o r r e s p o n d e n c y  
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Shannon and Weaver attempted to do two things: 1) reduce the communication 
process to a set of mathematical formulas and 2) discuss problems that could 
be handled with the model. 
Shannon and Weaver were not particularly interested in the sociological or 
psychological aspects of communication. Instead, they wanted to devise a 
communication system with as clo.se to 100 percent efficiency as possible. 
The "noise" concept introduced by Shannon and Weaver can be used to illustrate 
"semantic noise" that interferes with communication. You will note that 
the Shannon and Weaver diagram has essentially the same parts as the one 
formulated by Aristotle. It is true the parts have different names, and a fourth 
component - in this case the transmitter - is included. 
Schramm's Model 
Wilbur Schramm, a well-known communications theorist, developed a 
straightforward communication model. In Schramm's model he notes, as did 
Aristotle, that communication always requires three elements - the source, 
the message and the destination. Ideally, the source encodes a message and 
transmits it to its destination via some channel, where the message is received 
and decoded. 
However, taking the sociological aspects involved in communication into 
consideration, Schramm points out that for understanding to take place between 
the source and the destination, they must have something in common. If the 
source's and destination's fields of experience overlap, communication 
can take place. If there is no overlap, or only a small area in common, 
communication is difficult, if not impossible. Schramm also formulated a model 
that explains the process involved in mass communication. 
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T h e  R i l e y s '  M o d e l  
J o h n  W .  a n d  M a t i l d a  W h i t e  R i l e y ,  a  h u s b a n d  a n d  w i f e  t e a m  o f  s o c i o l o g i s t s ,  
p o i n t  o u t  t h e  i m p o r t a n c e  o f  t h e  s o c i o l o g i c a l  v i e w  i n  c o m m u n i c a t i o n  i n  a n o t h e r  
w a y .  T h e  t w o  s o c i o l o g i s t s  s a y  s u c h  a  v i e w  w o u l d  f i t  t o g e t h e r  t h e  m a n y  m e s s a g e s  
a n d  i n d i v i d u a l  r e a c t i o n s  t o  t h e m  w i t h i n  a n  i n t e g r a t e d  s o c i a l  s t r u c t u r e  a n d  p r o c e s s .  
T h e  R i l e y s  d e v e l o p e d  a  m o d e l  t o  i l l u s t r a t e  t h e s e  s o c i o l o g i c a l  i m p l i c a t i o n s  i n  
c o m m u n i c a t i o n .  
T h e  m o d e l  i n d i c a t e s  t h e  c o m m u n i c a t o r  ( C )  e m e r g e s  a s  p a r t  o f  a  l a r g e r  p a t t e r n ,  
s e n d i n g  m e s s a g e s  i n  a c c o r d a n c e  w i t h  t h e  e x p e c t a t i o n s  a n d  a c t i o n s  o f  o t h e r  
p e r s o n s  a n d  g r o u p s  w i t h i n  t h e  s a m e  s o c i a l  s t r u c t u r e .  T h i s  a l s o  i s  t r u e  o f  t h e  
r e c e i v e r  ( R )  i n  t h e  c o m m u n i c a t i o n s  p r o c e s s .  
I n  a d d i t i o n ,  b o t h  t h e  c o m m u n i c a t o r  a n d  r e c e i v e r  a r e  p a r t  o f  a n  o v e r a l l  s o c i a l  
s y s t e m .  W i t h i n  s u c h  a n  a l l - e m b r a c i n g  s y s t e m ,  t h e  c o m m u n i c a t i o n  p r o c e s s  i s  
s e e n  a s  a  p a r t  o f  a  l a r g e r  s o c i a l ·  p r o c e s s ,  b o t h  a f f e c t i n g  i t  a n d  b e i n g  i n  t u m  
a f f e c t e d  b y  i t .  T h e  m o d e l  c l e a r l y  i l l u s t r a t e s  t h a t  c o m m u n i c a t i o n  i s  a  t w o - w a y  
p r o p o s i t i o n .  
T h e  i m p o r t a n t  p o i n t  t h a t  t h e  R i l e y s '  m o d e l  m a k e s  f o r  u s  i s  t h a t  w e  s e n d  m e s s a g e s  
a s  m e m b e r s  o f  c e r t a i n  p r i m a r y  g r o u p s  a n d  t h a t  o u r  r e c e i v e r s  r e c e i v e  o u r  
m e s s a g e s  a s  m e m b e r s  o f  p r i m a r y  g r o u p s .  A s  y o u  l i k e l y  c a n  v i s u a l i z e ,  g r o u p  
r e f e r e n c e s  m a y  b e  a  p o s i t i v e  r e i n f o r c e m e n t  o f  o u r  m e s s a g e s ;  a t  o t h e r  t i m e s  
t h e y  m a y  c r e a t e  a  n e g a t i v e  f o r c e .  
B e r l o ' s  M o d e l  
D a v i d  K :  B e r l o ,  a  c o m m u n i c a t i o n s  t h e o r i s t  a n d  c o n s u l t a n t  p o i n t s  o u t  t h e  
i m p o r t a n c e  o f  t h e  p s y c h o l o g i c a l  v i e w  i n  h i s  c o m m u n i c a t i o n  m o d e l .  T h e  f o u r  
p a r t s  o f  B e r l o ' s  S M C R  m o d e l  a r e  s o u r c e ,  m e s s a g e ,  c h a n n e l ,  a n d  r e c e i v e r .  
T h e  f i r s t  p a r t  o f  t h i s  c o m m u n i c a t i o n  m o d e l  i s  t h e  s o u r c e .  A l l  c o m m u n i c a t i o n  
· m u s t  c o m e  f r o m  s o m e  s o u r c e .  T h e  s o u r c e  m i g h t  b e  o n e  p e r s o n ,  a  g r o u p  o f  
p e o p l e ,  o r  a  c o m p a n y ,  o r g a n i z a t i o n ,  o r  i n s t i t u t i o n .  S e v e r a l  t h i n g s  d e t e r m i n e  
h o w  a  s o u r c e  w i l l  o p e r a t e  i n  t h e  c o m m u n i c a t i o n  p r o c e s s .  T h e y  i n c l u d e  t h e  
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source's communication skills- abilities to think, write, draw, speak. They 
also include attitudes toward audience, the subject matter, you, or toward any 
other factor pertinent to the situation. Knowledge of the subject, the audience, 
the situation and other background also influences the way the source operates. 
So will social background, education, friends, salary, culture- all sometimes 
called the sociocultural context in which the source lives. 
Message has to do with the package to be sent by the source. Within the 
message, select content and organize it to meet acceptable treatment for the 
given audience or specific channel. If the source makes a poor choice, the 
message will likely fail. 
Channel can be thought of as a sense- smelling, tasting, feeling, hearing, and 
seeing. Sometimes it is preferable to think of the channel as the method over 
which the message will be transmitted: telegraph, newspaper, radio, letter, poster 
or other media. 
Receiver becomes the final link in the communication process. The receiver is 
the person or persons who make up the audience of your message. All of the 
factors that determine how a source will operate apply to the receiver. Think 
of communication skills in terms of how well a receiver can hear, read, or use 
his or her other senses. Attitudes relate to how a receiver thinks of the source, 
of himself or herself, of the message, and so on. The receiver may have more 
or less knowledge than the source. Sociocultural context could be different in 
many ways from that of the source, but social background, education, friends, 
salary, culture would still be involved. Each will affect the receiver's 
understanding of the message. 
Berlo's approach is rather different from what seems to be suggested by the 
more straightforward transmission models in that he places great emphasis on 
dyadic communication, therefore stressing the role of the relationship between 
the source and the receiver as an important variable in the communication 
process. 
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O s g o o d ' s  C i r c u l a r  M o d e l .  
T h e  O s g o o d  a n d  S c h r a m m  c i r c u l a r  m o d e l  i s  a n  a t t e m p t  t o  r e m e d y  t h a t  
d e f i c i e n c y :  T h e  m o d e l  e m p h a s i z e s  t h e  c i r c u l a r  n a t u r e  o f  c o m m u n i c a t i o n .  T h e  
p a r t i c i p a n t s  s w a p  b e t w e e n  t h e  r o l e s  o f  s o u r c e / e n c o d e r  a n d  r e c e i v e r / d e c o d e r .  
T h e  m o d e l  i s  p a r t i c u l a r l y  h e l p f u l  i n  r e m i n d i n g  u s  o f  t h e  p r o c e s s  o f  i n t e r p r e t a t i o n  
w h i c h  t a k e s  p l a c e  w h e n e v e r  a  m e s s a g e  i s  d e c o d e d .  
T h e  m o r e  m e c h a n i c a l  m o d e l s ,  p a r t i c u l a r l y  t h o s e  c o n c e r n e d  p r i m a r i l y  w i t h  
m a c h i n e  c o m m u n i c a t i o n ,  t e n d  t o  s u g g e s t  t h a t  f i d e l i t y  w i l l  b e  h i g h  a s  l o n g  a s  
p h y s i c a l  n o i s e  i s  r e d u c e d  t o  a  m i n i m u m  o r  s t r a t e g i e s  ( s u c h  a s  i n c r e a s i n g  c h a n n e l  
r e d u n d a n c y )  a r e  a d o p t e d  t o  c o u n t e r  t h e  n o i s e .  T h i s  c i r c u l a r  m o d e l  r e m i n d s  u s  
t h a t  r e c e i v i n g  a  m e s s a g e  i s  n o t  s i m p l y  a  m a t t e r  o f  d e c o d i n g ,  b u t  a l s o  o f  
i n t e r p r e t i n g  t h e  m e s s a g e .  
W h e n e v e r  w e  r e c e i v e  d a t a  f r o m  t h e  w o r l d  a r o u n d  u s ,  e v e n  i n ,  s a y ,  t h e  a p p a r e n t l y  
v e r y  s i m p l e  a c t  o f  s e e i n g  w h a t ' s  i n  f r o n t  o f  u s ,  w e  a r e  e n g a g e d  i n  a n  a c t i v e  
p r o c e s s  o f  i n t e r p r e t a t i o n ,  n o t  s i m p l y  t a k i n g  i n  i n f o r m a t i o n ,  b u t  a c t i v e l y  m a k i n g  
s e n s e  o f  i t .  A n  i m p o r t a n t  q u e s t i o n  i s  w h a t  c r i t e r i a  a r e  w e  u s i n g  t o  m a k e  s e n s e  
o f  w h a t  w e  a r e  r e c e i v i n g ?  S i n c e  t h e  c r i t e r i a  w e  u s e  w i l l  i n e v i t a b l y  d i f f e r  f r o m  
o n e  p e r s o n  t o  a n o t h e r ,  t h e r e  w i l l  a l w a y s  b e  s e m a n t i c  n o i s e .  I f  w e  c a n  a n s w e r  
t h a t  q u e s t i o n  a b o u t  o u r  a u d i e n c e ,  t h e n  w e  s t a n d  a  c h a n c e  o f  c o m m u n i c a t i n g  
s u c c e s s f u l l y .  
W e s t l e y - M c l e a n ' s  M o d e l  
W e s t l e y - M c L e a n  m o d e l  m a k e s  a  d i s t i n c t i o n  b e t w e e n  i n t e r p e r s o n a l  
c o m m u n i c a t i o n  a n d  m a s s  c o m m u n i c a t i o n  ( W e s t l e y  a n d  M a c L e a n  1 9 5 7 ) .  I n  
i n t e r p e r s o n a l  c o m m u n i c a t i o n ,  a s  t h e  r e c e i v e r  g e t s  t h e  m e s s a g e  f r o m  t h e  s o u r c e ,  
i t  s e n d s  t h e  f e e d b a c k  i m m e d i a t e l y .  T h e r e f o r e ,  t h e  f e e d b a c k  i s  d i r e c t .  H o w e v e r ,  
i n  m a s s  c o m m u n i c a t i o n ,  t h e r e  i s  a n  i n t e r v e n i n g  e l e m e n t ,  t h e  g a t e k e e p e r  w h o  
m o d i f i e s  t h e  m e s s a g e  s o  t h a t  t h e  m e s s a g e  s e n t  t o  t h e  r e c e i v e r  m a y  n o t  b e  
e x a c t l y  a s  o r i g i n a t e d  b y  t h e  s o u r c e .  B e s i d e s ,  t h e  f e e d b a c k  i s  a l s o  i n d i r e c t  a n d  
c o m p l e x .  
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De Fleur Model 
This model seeks to explain various forms of communication in one graphic 
construct. It took some ideas from Cybernetics on self-generating and self-
maintaining systems. De Fleur presents cyclical or helical nature. of the . 
communication process. This emphasizes the interchangeability of the source/ 
encoder and receiver/decoder roles. De Fleur also recognizes that '1noise" can 
emanate from any of the elements and not from the channel or the source. 
The HBU Model 
Hiebert, Ungurait and Bohn designed the model. It shows mass communication 
process as circular, dynamic and ongoing (Folarin 2005). It pictures 
communication as a process similar to the series of actions that take place 
when one drops a pebble · into a pool. The pebble causes a ripple expands 
outward until they reach the shore and then bounces backward to the centre. 
The content ofcommunication {an idea or event} is like a pebble dropped into 
the pool of human affairs. Therefore, many factors affect the message as it 
ripples out to its audience and bounces back. . 
. . 
' The model pictures communication, codes, gatekeepers, media, regulators, filters 
and audiences as concentric through which the content {or. message} must 
pass. Feedback is the echo that bounces back to communication while noise 
and amplification can both affect the message and the feedback as they travel 
these steps in the process: 
qh~ Ecological Model 
The ecological model of communication, asserts that communication occurs in 
the intersection of four fund~mental constructs: communication between people 
(creators and consumers) is mediated by . messages which are created using 
· language within media; consumed from media and interpreted using language. 
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T h i s  m o d e l  i s ,  i n  m a n y  w a y s ,  a  m o r e  d e t a i l e d  e l a b o r a t i o n  o f  L a s s w e l l ' s  ( 1 9 4 8 )  ~ 
c l a s s i c .  o u t l i n e  o f  t h e  s t u d y  o f  c o m m u n i c a t i o n :  " W h o  . . .  s a y s  w h a t  . . .  i n  w h i c h  
c h a n n e l  . . .  t o  w h o m  . . .  w i t h  w h a t  e f f e c t " .  I n  t h e  e c o l o g i c a l  m o d e l ,  t h e  " w h o "  
a r e  t h e  c r e a t o r s  o f  m e s s a g e s ,  t h e  " s a y s  w h a t "  a r e  t h e  m e s s a g e s ,  t h e  " i n  w h i c h  
c h a n n e l "  i s  e l a b o r a t e d  i n t o  l a n g u a g e s  ( w h i c h  a r e  t h e  c o n t e n t  o f  c h a n n e l s )  a n d  
m e d i a  ( w h i c h  c h a n n e l s  a r e  . a  c o m p o n e n t  o f ) ,  t h e  " t o  w h o m "  a r e  t h e  c o n s u m e r s  
o f  m e s s a g e s ,  a n d  t h e  e f f e c t s  a r e  f o u n d  i n  v a r i o u s  r e l a t i o n s h i p s  b e t w e e n  t h e  
p r i m i t i v e s ,  i n c l u d i n g  r e l a t i o n s h i p s ,  p e r s p e c t i v e s ,  a t t r i b u t i o n s ,  i n t e r p r e t a t i o n s ,  a n d  
t h e  c o n t i n u i n g  e v o l u t i o n  o f  l a n g u a g e s  a n d  m e d i a .  A  n u m b e r  o f  r e l a t i o n s h i p s  a r e  
d e s c r i b e d  i n  t h i s  m o d e l :  
1 .  M e s s a g e s  a r e  c r e a t e d  a n d  c o n s u m e d  u s i n g  l a n g u a g e  
2 .  ·  L a n g u a g e  o c c u r s  w i t h i n  t h e  c o n t e x t  o f  m e d i a  
3 .  M e s s a g e s  a r e  c o n s t r u c t e d  a n d  c o n s u m e d  w i t h i n  t h e  c o n t e x t  o f  m e d i a  
4 .  T h e  r o l e s  o f  c o n s u m e r .  a n d  c r e a t o r  a r e  r e f l e x i v e .  P e o p l e  b e c o m e  
c r e a t o r s  w h e n  t h e y  r e p l y  o r  s u p p l y  f e e d b a c k  t o  o t h e r  p e o p l e .  C r e a t o r s  
b e c o m e  c o n s u m e r s  w h e n  t h e y  m a k e  u s e  o f  f e e d b a c k  t o  a d a p t  t h e i r  
m e s s a g e s  t o  m e s s a g e  c o n s u m e r s .  P e o p l e  l e a r n  h o w  t o  c r e a t e  m e s s a g e s  
t h r o u g h  t h e  a c t  o f  c o n s u m i n g  o t h e r  p e o p l e ' s  m e s s a g e s . :  
5 .  T h e  r o l e s  o f  c o n s u m e r  a r i d  c r e a t o r  . a r e  i n t r o s p e c t i v e .  C r e a t o r s  o f  
m e s s a g e s  c r e a t e  m e s s a g e s  w i t h i n  t h e  c o n t e x t  o f  t h e i r  p e r s p e c t i v e s  o f  
a n d  r e l a t i o n s h i p s  w i t h  a n t i c i p a t e d  c o n s u m e r s  o f  m e s s a g e s .  C r e a t o r s  
o p t i m i z e  t h e i r  m e s s a g e s  t o  t h e i r  t a r g e t  a u d i e n c e s .  C o n s u m e r s  o f  
m e s s a g e s  i n t e r p r e t  t h o s e  m e s s a g e s  w i t h i n  t h e  c o n t e x t  o f  t h e i r  
· p e r s p e c t i v e s ·  o f ,  a n d  r e l a t i o n s h i p s  w i t h ,  c r e a t o r s  o f  m e s s a g e s .  
C o n s u m e r s  m a k e  a t t r i b u t i o n s  o f  m e a n i n g  b a s e d  o n  t h e i r  o p i n i o n  o f  t h e  
m e s s a g e  c r e a t o r .  P e o p l e  f o r m  t h e s e  p e r s p e c t i v e s  a n d  r e l a t i o n s h i p s  a s  
a  f u n c t i o n  o f  t h e i r  c o m m u n i c a t i o n .  
6 .  T h e  c r e a t o r s  o f  m e s s a g e s  c o n s t r u c t  a r e  n e c e s s a r i l y  i m p e r f e c t  
r e p r e s e n t a t i o n s  o f  t h e  m e a n i n g  t h e y  i m a g i n e .  M e s s a g e s  a r e  c r e a t e d  
w i t h i n  t h e  e x p r e s s i v e  l i m i t a t i o n s  o f  t h e  m e d i u m  s e l e c t e d  a n d  t h e  
m e a n i n g  r e p r e s e n t a t i o n  s p a c e  p r o v i d e d  b y  t h e  l a n g u a g e  u s e d .  T h e  
m e s s a g e  c r e a t e d  i s  u s u a l l y  a  p a r t i a l  a n d  i m p e r f e c t  r e p r e s e n t a t i o n  o f  
w h a t  t h e  c r e a t o r  w o u l d  l i k e  t o  s a y .  
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7. A consumer 's interpretation of messages necessarily attributes 
meaning imperfectly. Consumers interpret messages within the limits 
of the languages used and the media in which the languages are used 
A consumer's interpretation of a message may be very different from 
what the creator of a message imagined. 
8. People learn language by through the experience of en~ountering 
language bemg used within media. The languages they learn will almost 
. always be the languages when communicating with people who already 
know and use those languages. That communication always occurs 
within a medium that enables those languages. 
9. People . learn media by using media. The media they learn will 
necessarily be the media used by the people they communicate with. 
10. People invent and evolve languages. While some behaviour expressions 
(a baby's cry) occur naturally and some aspects oflanguage structure 
may mirror the ways in which the brain structures ideas, language 
does not occur naturally. People invent new language when there is 
no language that they can be socialized into. People evolve language 
when they need to communicate ideas that existing language is not 
sufficient to. · 
11. People invent and evolve media while some of the modalities and 
channels associated with communication are naturally occurring, the 
media we use to communicate are not. 
The Internet-based Communication Model 
The traditional mass media follows a "one-to-many" model of communication. 
In other words, one source sp~aks at one tim~ to many people who constitute 
a homogeneous mass audience. Messages sent from these media are designed 
to appeal to and reach mass audience. Everyone who is tuned to a particular 
radio station will hear the .same commercial and moviegoers see the same 
version of film. Generally, the mass media communicate with the public as a 
. mass audience rather than an individual human being. This model is of course 
different from the interpersonal model, which is "one-to-one" model of 
commuriication. 
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T h e  m a r r i a g e  o f  c o m p u t i n g  s y s t e m s  a n d  t h e  I n t e r n e t  h a s  g i v e n  r i s e  t o  a  h y b r i d  · .  
m o d e l · o f  c o m m u n i c a t i o n .  A  " m a n y - t o - o n e "  m o d e l  i s  a  c r o s s  b e t w e e n  m a s s  
b r o a d c a s t i n g  a n d  i n t e r p e r s o n a l  c o m m u n i c a t i o n .  W i t h  m a i n f r a m e  c o m p u t e r s ,  
l o c a l  a n d  w i d e  a r e a  n e t w o r k s ,  a n d  o t h e r  d a t a b a s e s ,  l a r g e  a m o u n t s  o f  i n f o r m a t i o n  
a r e  e n t e r e d  b y  m~ny d i f f e r e n t  s o u r c e s  a n d  a r e  ~tored u n t i l  r e t r i e v e d  b y  
i n d i v i d u a l s  w h o  s e l e c t  o n l y .  t h e  i n f o r m a t i o n  t h e y  w a n t  o r  n e e d  ( K a y e  &  M e d o f f  
2 0 0 1 ) .  .  
M a s s  m e d i a  g r o w  f r o m  o n e - w a y  c o m m u n i C a t i o n  t o  i n c o r p o r a t e  i n t e r a c t i v e  
c o m m u n i c a t i o n .  S i n c e  t h e  I n t e r n e t  a l l O W : ?  m d i v i d u a l s t o  s e l e c t  i n f o r m a t i o n  b a s e d  
o n  p e r s o n a l  p r e f e r e n c e s ,  i n  t h i s  w a y ,  t h e  I n t e r n e t  i s  n o t  o n l y  a  m a s s  m e d i u m  
b u t  a  n e w  i n t e r a c t i v e  m e d i u m  a l s o .  T h u s ,  n e w  i n e d i a  t e c h n o l o g y  h a s  c h a n g e d  
t h e  f l o w  o f  c o m m u n i c a t i o n  f r o m  a  l i n e a r  t o  a  t h r e e  d i m e n s i o n a l  f o r m  o f  
i n f o r m a t i o n :  m a s s  ( o n e - t o - m a n y ) ,  i n t e r p e r s o n a l  ( o n e - t o - o n e )  a n d  c o m p u t i n g  
( m a n y - t o - o n e ) .  B u t  m o r e  s i g n i f i c a n t  i s  t h e  e m e r g e n c e  o f  t h e  f o u r t h  m o d e  o f  
c o m m u n i c a t i o n .  J u s t  a s  y o u  h a v e  i n f o r m a t i o n  b e i n g  e n t e r e d  f r o m  m a n y  d i f f e r e n t  
s o u r c e s ,  m a n y  i n d i v i d u a i s  t o o  a r e  s e l e c t i n g  t h i s  i n f o r m a t i o n  a s  r e q u i r e d  o r  n e e d e d  
b y  t h e m .  S o  w e  h a v e  t h e  " m a n y - t o - m a n y "  m o d e l  o f  c o m m u n i c a t i q n .  T h e  m o d e l  
belo~ s h o w s  t h e  w e b - b a s e d  c o m m u n i c a t i o n  p a t t e r n .  ·  
M I O I ) '  t o  M I O l ) '  
_  .. . .  ·  
· - · - · · - · · - · · - · · - · · - · · - · - · · - · · - · - . ,  _  
O n e t o u . , ; y  
~ - - - -
,. _ _ _ _ _  ~Kto~K 
- - - ~-- ·- - - : - -- - - - -
· - i i i W i y l c i M i i . i Y  - - - - · - -
T h e  I n t e r n e t - b a s e d  M o d e l  o f  C o m r n l l n i c . - i o n  
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Conclusion 
The model prest:nted explains how the internet has affected the nature of , 
communication. The greatest impact is th.e ~teractive dimension that the internet 
has bwught to communication. Hence, the traditional media of mass 
communication · have found it necessary to depend on the internet to further 
their own reach and win more market share. As technology progresses, it is 
likely that greater we would be talking of greater impact, not just on 
communication model alone, but on the field and practiee of communication in · 
general. 
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R e f e r e n c e s  
D o n s b a c h ,  W .  ( 2 0 0 8 ) .  M o d e l .  R e t r i e v e d  o n  F e b r u a r y ,  1 8 ,  2 0 0 9  f r o m  h t t p : / /  
w  w  w .  c  o m  m  u  n  i  c  a t  i  o n e  n  c  y  c  1  o p e d  i  a  .  c  o m  I  p  l . i  b  1  i  c  I  
t o c n o d e ? i d = g 9 7 8 1 4 0 5 1 3 1 9 9 5 _  c h u n k  _ g 9 7 8  i  4 0 5 1 3 1 9 9 5 1 8  _  s s 9 0 - 1  T h e  
I n t e r n a t i o n a l  E n c y c l o p e d i a  o f  C o m m u n i c a t i o n  
F o l a r i n ,  B .  ( 2 0 0 6 ) .  T h e o r i e s  o f  M a s s  C o m m u n i c a t t o n :  A n  I n t r o d u c t o r y  T e x t .  
I b a d a n :  B a k i n f o l  P u b s  a n d  E - W a t c h  M e d i a  
K a y e ,  B .  K .  a n d  M e d o f f ,  W .  J .  ( 2 0 0 1 ) .  T h e  W o r l d  W i d e  W e b :  A  M a s s  
C o m m u n i c a t i o n  P e r s p e s c t i v e . M o u n t a i n  V i e w :  M a y f i e l d  P 1 , 1 b l i s h i h g  C o m p a n y .  
L a s s w e l l ,  H .  (  1 9 4 8 ) .  T h e  s t r u c t u r e  a n d  f u n c t i o n  o f  c o m m u n i c a t i o n  i n  s o c i e t y .  
I n  " T h e  C o m m u n i c a t i o n  o f  I d e a s " .  B r y s o n ,  L y m o n  ( e d ) .  N e w  Y o r k :  
I n s t i t u t e  f o r  R e l i g i o u s  a n d  S o c i a l  S t u d i e s ,  p .  3 7 - 5 1 .  
M o r t e n s e n ,  C .  D .  ( 1 9 7 2 ) .  C o m m u n i c a t i o n :  T h e  S t u d y  o f  H u m a n  
C o m m u n i c a t i o n .  N e w  Y o r k :  . M c G r a w - H i l l  B o o k  C o .  R e t r i e v e d  o n  
F e b r u a r y  1 4 ,  2 0 0 9  f r o m  h t t p : /  / w w w . s h k a m i n s k i . c o m / C l a s s e s ! H a n d o u t s /  
C o m m u n i c a t i o n % 2 0 M o d e l s . h t f f i  
S e v e r i n ,  W .  J .  a n d  T a n k a r d ,  J .  W .  ( 1 9 9 2 ) .  C o m m u n i c a t i o n  t h e o r i e s :  O r i g i n s ,  
m e t h o d s ,  a n d  u s e s  i n  t h e  M a s s  M e d i a .  N e w  Y o r k :  L o n g m a n .  
S h a n n o n ,  C .  E .  A  ( 1 9 4 8 ) .  M a t h e m a t i c a l  T h e o r y  o f  C o m m u n i c a t i o n .  B e l l  S y s t e m  
T e c h n i c a / J o u r n a l ,  V o l .  2 7 ,  p p .  3  7 9 - 4 2 3  a n d  6 2 3 - 6 5 6 ,  J u l y  a n d  O c t o b e r ,  
1 9 4 8 .  
testley~ K B .  H .  a n d  M a c L e a n ,  M .  ( 1 9 5 9 ) .  A  C o n c e p t u a l  M o d e l  f o r  
·  C o m m u n i c a t i o n  R e s e a r c h .  J o u r n a l i s m  Q u a r t e r l y ,  3 4 :  3 2 - 3 5  
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